Le Garage du Beau-Rivage a Lausanne

uy Boca is a most unusual man. A business

success? Yes, for sure. A success because

he thought for himselt and, in doing so
went outside the box! Boca deals in what some
call “men’s toys” while athers refer to them as the
necessities of life' --- Bentleys and Mercedes-
Benz — that sort of thing. Call them what you
will Boca has a unique approach to marketing his
two favourite brands and is, incidentally, shortly
opening a new Bentley showroom a tew hundred
meters from his present establishment

When Boca moved to Switzerland from his
native France he had a vision: to create the finest
garage dealing in the best autemobiles the world
makes: Mercedes-Benz and Bentley. And who
can argue with that? Over some twenty plus
vears guy Boca has built a reputation for himself
and for his company. | like to think we can do
anything a customer needs or wants — and do it
quickly.” In order to fulfil his promise he main-
tains a huge store of parts for replacement as well
as a team of highly skilled mechanics who know
and understand not only how cars work bur also
how they should be returned to their customers.
There is just one word for that: Spotless

“When you deal in top quality automobiles vou
must provide service to match,” Boca says and, of
course, he does much more than that - a lot
more Ollr customers h.'l‘n.'l..' ‘-l:'lr'."ll.‘ﬂ"llr‘!,':! In com-

1on”, he says, “an appreciation for quality. And
with that in mind | encourage them to meet each
other on the theory that if thev like the same
cars, and the same quality of service, they may
well share other interests.” He sends them birth-
dav cards and invites them to regular soirées
which he gives on the premises. ‘| like our custo-
mers to feel this is a sort of 'second home' for
[l'I'LTI'I .—II'.I‘.L{ |1 [:f'll_"_q.' :."IE".'L' come Irom out of [own
this is an opportunity to meet others, And, of
course, we are always happy 1o help them find a
hi]LI‘-L' or an ﬂr.'lﬂr‘l]'nl_'l'll TL'CI::'I'I'IF:'I{"I'Id d ‘\LE'I(.H]' I't:-r
the children or our favourite delicatessen and
generally speaking, help them to feel Lausanne is
their home." Boca goes a lang wav to help his
customers make friends. Every vear he gives a
large party or two where they can all meet, have
a few drinks, listen to music, dance and generally
have a good time, | think it is good for my cus-
tomers to meet each other. They all have some-
thing in common --- the cars they drive. Bur
they soon find out they have other things in
commaon — an interest in art, children in the same
school, members of the same profession and so
H]T[l'l. .'Iltl'ld ol course, 1t 15 a way [0 \l'l'i]".'l' Or
appreciation for their business.” But, of course
client hospitality and public relations are only
ong \'H'.EL' ot H‘UL:'I.\ |'.'IL!‘:'L|'|I’.'\\.-. T]".L' |]|.|'IL‘:' \IdL'. "\ﬂll’.'\

repairs and service are what it 15 really all about
And of those three, SERVICE has to be spelled
in capital letters. "Bentley and Mercedes-Benz
owners have paid a premium for their automobiles
and they are entitled, not only to the best cars in
the world which they have purchased, but a ser-
vice to match, a service which is second to none

Clients are invited not only to see the cars in the
showroom where every man and woman's dream
is on offer (and usually in every colour) but also
to visit the atelier which is as spotless as a hospi-
tals operating theatre. Cars are treated like
patients. And thus, they are washed by hand -
not in a washing tunnel or other mechanical
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device. Heavens no! And the insides are vacuu-
med by hand so that when a car is returned o
its owner it looks as though it were a new car
coming out of the showroom

Boca is one of those rare people today who really
takes pride in his business and rendering 'super
service”, He does that because it is good business
of course, But he also does it because he genui-
nely likes 1o run his business in that manner. In
ract many '::'5. |'||'ﬁ customers EQ On 4] |'.|L‘l§.|::l|'|'lﬁ.1
good personal friends and that is one of the prin-
cipal reasons his business is such a success

| am looking forward to the construction of our
new Bentlev showroom — it's 2 couple of hundred
vards from here. They are magnificent cars and

we will have both sales and technical facilities to
match." We look forward to seeing that show-
room, not just because Bentley's typifv a rather
rarefied litestyle and not just because they are
every big boys dream, but because they are
genuinely magnificent cars. And to see them in
Bocas setting will be something very special
And, we are told, sometimes dreams do come
true!

Cuy Boca is a successtul man. And he is success-
ful for two reasons. First, he has a fine product
to sell and, secondly, because he renders a ser-
vice which matches; a service which is truly
personal



Le Garage du Beau-Rivage a Lausanne

Gl FEmORET dame i

proche

y Boca fonde |

ra de lordingire! Amime

COMMUH ¢ d exceplron crée wn éla-

PR FUNN
ONCESSIONS de pres

they fon ont

som chsembie, esl

arfie m

1M rogrés

i .|JE'5 COMRAIS-

1
dans le domaine

apield @ swivre wiee formation continie pour marm

A RCES, dll

ercial que techmigue. Ce
| rl des

HECARICTENS

demier exgde de la

¢ pors JIH Com-
1
CESSe acCrues. La

de hointe qui éguipe

| Y
la concurrence, comme un véritable mythe
iles de la Romandie, poir méme an-deld

e & sont image de départ, & savoir

GL WM recomns

tce par bous les

rson ol

REWr JuI a Sd FESEEr

ELopher | mme Juir resterail néanmoims ac NE i

L 1je bl de o

1 GF CliFniELe
e du .'E.:'::h-Ri!‘..‘.]{ ¢ esk Comme 51 | on flait :ﬂ|¢':'||i~nr .,ful: L'f|.:.!: ‘.l fﬁl{

lité, gu'ils soient proprictaires d wme Mercéidés
d'une sportive de la gamme AMG

rement d etre signalée, celle qui permet 4

i oébicule. Ces dermiers seront comblés car, chose

W0

BaT
T, 5aHs dia

lirement, sous les “lam-
j lienttle. Fn r_r_frr. celle der-
umtanimement FECOMME COMIME 1M

ok e | o 13 Loe bl 1
lausannoise, Ne 1l s b du Plus pel bom-
5, d des amis, gui lui ont accor

Tr R P
oRioH

114 ":":'.!'!' i

1l 50w arl .!I.' PIDTE SUr HRE Sagesse .'”'!l:!:‘ﬂ!l:'. |}:i|‘|.'-

ance, affirmait: “Tamitié se mowrnit de communication”

o e | A '
précéde, M. Guy Boca et son éguipe de collaborateurs, en prais leaders

éme d entreprendre pour respecter ef salisfaire sa clien-

1¢ entreprise s

Lo e
fiemenl Ce gue cetle dermigre mente d oblemr




	EnVoyage_01
	EnVoyage_02

